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Recently, corporate social responsibility is increasingly attended by international 
and domestic society．Internationally，the United Nations officially launched the 
“Global Compact” project in 2000, while the International Standard-making 
Organization starts to make ISO 26000 of social responsibility in 2004．Although 
corporate social responsibility is still in its infancy stage in China, government and the 
industry pay more attentions to the practice of corporate social responsibility. The 
“Guidelines on the listing of corporate social responsibility” published by Shenzhen 
Stock Exchange in 2006 and the “Regulations on the central corporate social 
responsibility to fulfill the guidance” published by SASAC in 2006 provided guidance 
for Chinese enterprises to better fulfill their social responsibility． 
As the Chinese economy fast grow up, more and more Chinese enterprises began 
to invest and operate in the abroad. In a more complex and changeable international 
situation, the corporate social responsibility for Chinese multinational corporations is 
more demanding and strict, which make the research of Chinese MNCs’ CSR more 
meaningful. However, Chinese multinational corporations still have many concerns 
on CSR, the most important reason behind is that they believe CSR will reduce 
corporate financial performance and damage stockholder’s interests. Therefore，it is 
very important to study whether the CSR practice will have a bad impact on corporate 
financial performance, which is also the major purpose of this paper. The main 
contents are as follows: 
Chapter 1. Introduction. This part includes the issue of the research, the 
background of the research as well as the significance and purpose of this research. 
Also the methodology, the logic and framework of the paper will be briefly 
introduced. 
Chapter 2. Theoretical basis and literature review．The main supporting theories 
of this paper are stakeholder theory, corporate contract theory and property rights 















Chapter 3. Theoretical analysis．First, the paper explains the importance and 
specialty of the CSR for multinational corporations, which define the CSR for 
multinational corporations. Then on the basis of stakeholders theory, we analyze why 
the enterprise have to fulfill CSR, in other words the necessity of CSR for MNCs. 
Chapter 4. The present situation of Chinese MNCs’ CSR practice. The paper 
gave a brief portray of the development of Chinese MNCs, their CSR practices and 
problems behind. 
Chapter 5. Empirical research. On the basis of theoretical analysis, we conducted 
a empirical research on the relationship between Chinese MNCs’ CSR and corporate 
financial performance, and then draw a natural conclusion. 
Chapter 6. The implications. In the light of the problem of Chinese MNCs’ CSR 
practice, together with the empirical research result, the paper finally gave some 
feasible suggestions for Chinese MNCs 
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